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President and CEO
Dan Halstrom

A half-century ago, the U.S. Meat Export Federation (USMEF) was
founded by forward-looking farmers and ranchers and other agricul-
tural industry leaders who saw great potential in markets outside the
United States. At the top of that list was Japan, and just one year later
USMEF placed its first international office in Tokyo. Over the past 50
years, the great foresight and optimism shown by these pioneers have
been richly rewarded, with Japan developing into one of the U.S. red

meat industry’s largest and most reliable trading partners.

But USMEF, and our partners in the U.S. industry, could never have
achieved this tremendous level of success without an outstanding level
of collaboration with the Japanese trade. Their expertise in promoting
and merchandising U.S. beef, pork and lamb, tailoring these products
to the appetites of Japanese consumers in the retail and foodservice
sectors, has contributed dramatically to U.S. export growth, to the
benefit of all involved. We also have the pleasure of working with
dozens of dedicated, knowledgeable staff at the USDA Foreign
Agricultural Service posts in Tokyo and Osaka, who contribute greatly

to the current and future success of U.S. red meat in Japan.

Looking ahead to the next 50 years, I remain optimistic about the
future of these longstanding, rewarding partnerships. USMEF looks

forward to serving Japanese consumers for many generations to come.

Japan Director

Tatsuru Kasatani

We would like to express my sincere appreciation to our meat industry
partners in Japan for their continued support and dedication, as well as extend
our heartfelt gratitude to Japanese consumers who have embraced U.S. beef,

pork, and lamb as essential ingredients in everyday dining experiences.

Since its establishment in 1977, the Japan Office of the U.S. Meat Export
Federation has been engaged in a wide range of initiatives, including
sales promotion, market education, and public relations activities for
more than five decades. Today, Japan stands as one of the most import-
ant export markets for U.S. meat products.

Building upon the strong trust and enduring business partnerships
cultivated between the United States and Japan over the years, we
remain committed to further strengthening and advancing this valued

relationship in the years ahead.
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Putting U.S.Meat on the World’s Table

U.S. Meat Export Federation (USMEF) is a nonprofit trade association founded
by meat producers, relevant businesses and organizations of the U.S. meat and
livestock industry. USMEF conducts various activities to provide a wide range of
information to the industry and consumers of markets outside of the U.S. to

convey the great taste, high quality and safety of U.S. beef, pork and lamb. |
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U.S. Meat Industry Information & Consultation

Collecting, analyzing, and providing a wide range of
information on U.S. meat and livestock industries,
as well as offering trade related consultations to the
businesses considering importing U.S. meat.
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Retail & HRI Sales Promotion Support

Sponsoring sales promotions at various retail sectors,
restaurants, and hotels through providing POS tools
and other support materials. Conducting promotion
activities to increase sales opportunities for U.S. meat.
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Trade Shows and Exhibitions

Participating in trade shows and food related exhibi-
tions to provide information on U.S. meat and the
latest industry trends to business communities and
consumers. Introducing various USMEF activities to
create demand for U.S. meat.
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Activities 1n Japan
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Seminars and Training Sessions

Conducting seminars with businesses to share
information on U.S. meat. Offering training sessions
on meat sampling for retail stores, as well as educa-
tional seminars for chefs and cooking instructors.
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Public Relations Activities

Conducting publicity and advertising to enhance
high-product image and awareness toward U.S. ﬁ.SP
meat. Sharing the latest consumer and market Japaf's#1choice. Alv

trends with the industry and consumer media.
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Instagram YouTube
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Campaigns

Digital Communication

Providing information to consumers and the indus-
try on U.S. meat focusing on its quality, nutrition,
and safety through various online activities such as T
social network platform postings, online live events ihabeliow

and nationwide web campaigns. FR L. EhERCRANAY

the \\Worlds Table
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1660 Lincoln Street, Suite 2800, Denver, CO 80264 U.S.A.
TEL: +1-303-623-MEAT (6328)
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